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Purpose of the Paper

Put forward “Network Model Strategy” to 

promote MIL in schools and the community 
in Hong Kong



Why Is MIL Needed in Hong 
Kong?



HK as Regional Communication Hub

A media-saturated, technologically well-
developed city

 19 daily newspapers

 100 international media organizations are based 
here

 200 satellite TV stations are uplinked

 Broadband penetration rate is 85% (household)

and 100% (business premises)



 Mobile phone penetration rate is over 200%

 9,100 public Wi-Fi hotspots (world leader in the 
provision of public Wi-Fi infrastructure)



Marching into Web 3.0 Era
In four years time, Hong Kong  Web 3.0

Read-write-execute Web

Most of the people in Hong Kong: get connected

 need MIL



Moving into Knowledge Society

Hong Kong: A dynamic business city

Timely, untainted and varied information is 
needed to make rational and educated 
business decisions

Financial services, trade and logistics, 
business services and tourism: major 
industries in HK – forming the backbone of 
the local knowledge economy



Information is a currency – keep that 

currency flowing rapidly and freely

Safeguarding freedom of speech and 
cultivating media-and information-literate 
citizens are regarded as vital to HK’s 

development



Net Generation and Mobile Generation



Educational Reform

New school curriculum  preparing students to be 
competent knowledge workers

To learn how to learn

 MIL: 21st century skill



The Media Education Net



The Media Education Movement in HK

A bottom-up social movement, media 
education, emerged in Hong Kong 

1997 handover  2012



The Unique Development Model

Not “Top-down”

Not “Spoke-wheel”

A “Networking Model”

Centre



Network Model：

 A multi-source voluntary 
grassroots movement and it 
expands more like a network

 Participants are like 
individual nodes on the net

 The big nodes serve as 
network hubs, giving 
support to the smaller nodes 



The Network Model Strategy for 
Promoting MIL in Hong Kong



Promote MIL in Hong Kong

Use the existing media literacy network to 
launch the new initiative

Expand the scope of the network to include 
people from the fields of libraries, museums, 
information sector......

Use the hubs in the net to spread the idea 
and practice of MIL



The Proposed MIL Net

HKAMENM

HKCS

IJS

(HKBU)

HKALL SCSMCP

S

CHSC

Hubs of the Net:
HKAME (Hong Kong Association of Media 
Education)

IJS (Institute for Journalism and Society, 
HKBU)

HKALL (Hong Kong Academic Library Link)

NM (Future News Museum)

SCSMCPS (Shak Chung Shan Memorial 
Catholic Primary School)

CHSC (Committee on Home-School Co-
operation, Education Bureau)

HKCS (Hong Kong Christian Service)



The Network Model 
The impetus to the network (the social forces and 
agency efforts) and the launching of the MIL net;

The configuration of the network (the nature of the 
participating organizations).

The hubs of the network (leadership and support);

The communication of the network (the links among 
participating organizations and the sharing of resources); 
and 

The expansion of the network



The Network Model

The Configuration of the Network

(Nature of the participating organizations)

The Communication of the Network

(Linkages among participating organizations: 

Sharing of resources and expertise)

The Hubs of the Network

(Leadership and support)

The Expansion of the Network

Impetus to the Network

(Social forces and agency efforts)

The Launch of the Net



The Impetus

The driving forces:

1.Change of media and technological 
environment:

 Infomedia revolution – the convergence of 

media and computer technologies

 Infomedia literacy



Publications on “Infomedia Literacy” Written by Hong 

Kong Media Educators

Year Paper Title Type Region of Publication Language

2000 The impact of the “infomedia revolution” on the youth in Hong 

Kong: Information explosion and information confusion. 

Journal of Youth Studies 3(1): 17-25.

Journal Article Hong Kong Chinese

1999 Infomedia literacy: An educational basic for the young people in the 

new information age. Information, Communication and Society 

2(2): 134-155.

Journal Article International English

1999 Promoting “infomedia literacy.” Modern Communication 101: 17-23. Journal Article China Chinese

1998 The curriculum of infomedia literacy: Teaching new literacy in a 

digital world. Paper presented at the Annual Conference of the 

Hong Kong Education Research Association, Hong Kong, 

November 21-22.

Conference 

Paper

Hong Kong Chinese

1998 Promoting “infomedia literacy”: A new task for Hong Kong in the 

world of technology convergence. Paper presented at the 

Conference on Theoretical Framework and Scope of Practical 

Application in Chinese Education Technology Towards the 21st

Century, Shenzhen, China, December 14-16.

Conference 

Paper

China Chinese

1997 Infomedia literacy: Meeting the technological challenge of the 21st

century. Paper presented at the 3rd Conference of the David C. 

Lam Institute for East-West Studies, Hong Kong, November 

17-19.

Conference 

Paper

Hong Kong Chinese





2. Marching into the knowledge society

 2000-2002 a Media and Information Literacy Education 
Program (MILE) was conducted by Breakthrough (a 
youth organization)

 HK$6,000,000 (US$ 769,230) “Quality Education Fund”
from the HK government

 Website, textbooks, camps, workshops, magazine 
publication, VCD, resources center, train the trainer 
programs for teachers

 4000 participants (3005 students, 795 teachers and 143 
parents)



MILE Textbook (primary school edition) 2001



MILE Project Prepares HK students for Knowledge Society 
(ICA Conference, NY, 2005)



3. Hong Kong media literacy educators 
joined the UNESCO working teams  more 

updated MIL information to local media 
literacy practitioners as well as the public



Objective factor (social & technological 
change) + subjective factor (individual 
human agency efforts + higher level 
leadership)  launch of the net

MIL net is opening and stretching 







The Network Model

The Configuration of the Network

(Nature of the participating organizations)

The Communication of the Network

(Linkages among participating organizations: 

Sharing of resources and expertise)

The Hubs of the Network

(Leadership and support)

The Expansion of the Network

Impetus to the Network

(Social forces and agency efforts)

The Launch of the Net



The Configuration of the MIL Network

Existing ML 
organizations:

 Universities, schools

 Youth organizations

 NGOs

 Religious groups

 Media organizations

 Hong Kong Association 
of Media Education



The existing media literacy organizations,

University libraries, public libraries, the 
Hong Kong Film Archive

Museums, the coming News Museum

Information organizations, Internet 
associations

Information providers (e.g. HK Yahoo)



The Hubs of the MIL Network

(share experience, resources, vision and expertise)

1. Hong Kong Association of Media Education

 Chairman : One of the authors of UNESCO’s document 
“Media and Information Literacy Curriculum for 
Teachers”

 Vice-chairperson: One of the members of the MIL 
Indicators writing team

[leadership, expertise & knowledge]



2.The Institute for Journalism and Society at 
the Hong Kong Baptist University

 General Education course (university wide) for 
media literacy and MIL

 Promote MIL on its media education website

(teaching, resource centre)



http://www.hkbu.edu.hk/~alicelee/media-education/mainpage.htm


http://media-education.journalism.hkbu.edu.hk

http://media-education.journalism.hkbu.edu.hk/
http://media-education.journalism.hkbu.edu.hk/
http://media-education.journalism.hkbu.edu.hk/


3. Shak Chung Shan Memorial Catholic 
Primary School

 “21st Century Skills Learning: Creative 
Information Education (2010 – 2011)

 An innovative curriculum, integrating media 
literacy training with information technology 
education



HKAMENM

HKCS

IJS

(HKBU)

HKALL SCSMCP

S

CHSC

Hubs of the Net:
HKAME (Hong Kong Association of Media 
Education)

IJS (Institute for Journalism and Society, 
HKBU)

HKALL (Hong Kong Academic Library Link)

NM (Future News Museum)

SCSMCPS (Shak Chung Shan Memorial 
Catholic Primary School)

CHSC (Committee on Home-School Co-
operation, Education Bureau)

HKCS (Hong Kong Christian Service)



The Communication of the Net

The strength of the network model is its link 
among the nodes 

The nodes connect, support, exchange and 
cooperate with one another

The hubs of the net play a significant leadership 
role

Personal networking

MIL advocates have several identities



The Expansion of the Network
ML  library institution & IT arena

College level  all levels

Schools & organizations  family

Hong Kong  Mainland China

 MIL article (“Cultivating the 21st Century Skills)  published in China Radio 
& TV Academic Journal

 MIL research fund: Institute of Media Literacy Studies at Zhejiang 
University of Media and Communication

 Next conference theme: MIL

Critical thinking  knowledge building

MIL network > ML network



MIL in Hong Kong/Chinese Context



Defining MIL

An integrate concept

MIL as a series of competencies (skills, 
knowledge, attitudes)



Access/Awareness: (How to find it.)

1. Access media and information effectively and efficiently.

2. Critical awareness of the impacts of media and information on individuals and society.

Analysis/Understanding/Organization: (How to make sense of it and organize it.)

3. Understand the nature, functions and operations of the media and information institutions; 
understand particularly the role of media and information in democracy and the broader 
context in which media and information are produced.

4. Understand how different media and information providers codify reality in different ways.

5. Critically analyze and evaluate various kinds of media messages and information.

6. Organize and synthesize media and information.

Use/Creation: (How to communicate, use it and create it.)

7. Communicate effectively and safely with others.

8. Ethical use of media and information.

9. Aesthetic appreciation of media and information.

10. Learn through media and information to understand the world.

11. Wisely apply what has been learned from the media and information to everyday life.

12. Creative expression and production of media and information.

13. Monitor media and information content and influence the development of media and 
information institutions.



Expected Outcomes of Promoting Media and 

Information Literacy (MIL) in Hong Kong

Media- and Information-Literate Hong Kong Citizens

Personal Level Living:

 Critical and reflective autonomy

 Responsible media and information use

 Positive life

- personal growth (lifelong learning)

- health awareness (obesity, body shape, tobacco, alcohol, drugs, violence)

- relationship building (self, friends, family)

 Aesthetic appreciation and creative expression

- media fun

- good taste

Work:

 Competent and creative knowledge worker

- Knowledge building

- Knowledge management

Societal Level  Active and participatory citizenship (develop democracy)

 Public sphere enhancement (monitor and improve media and information systems)

 Social harmony (build inclusive, pluralistic and equitable community)

 Vivid knowledge economy (transform economic structure)

Global Level  Cultural democracy

 Global participation



The Challenge Ahead

ML  MIL

 Need more input form the information literacy 
discipline 

Motivate more information literacy experts 
and ICT experts to join the network and 
participate in the MIL promotion campaign



Thank You!

Dr. Alice Lee 

Email: alicelee@hkbu.edu.hk

Website: www.hkbu.hk/~alicelee/media-education

mailto:alicelee@hkbu.edu.hk

